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Grandi Marchi presents The Italian Wine Event of the Year
Grandi Marchi 2§k R f 2 HIE AN & E &

(HONG KONG, September 8, 2010) — Mark your calendars for the first-ever Grandi Marchi Grand
Tasting in Hong Kong. The Istituto Grandi Marchi comprised of 17 top Italian wineries is delighted to
present a selection of their best wines on November 23 at the Happy Valley Stand of the Hong Kong Jockey
Club.

The Grandi Marchi Grand Tasting is anticipated to be the Italian wine event of the year, offering the
unique opportunity to taste some the best Italian wines produced throughout the country. The members of the
Grandi Marchi include: Marchesi Antinori (Tuscany), Biondi Santi S.p.a (Tuscany), Ca del Bosco (Lombardy),
Carpene Malvolti (Veneto), Michele Chiarlo (Piedmont), Donnafugata (Sicily), Ambrogio e Giovanni Folonari
(Tuscany), Jermann (Friuli), Alois Lagader (Alto Adige), Lungarotti (Umbria), Masi(Veneto),
Mastroberardino (Campania), Pio Cesare (Piedmont), Rivera (Apuglia), Umani Ronchi (Marches), Tasca
D’Almerita (Sicily), Tenuta San Guido (Tuscany).

Prior to the Grand Tasting, a separate food and wine pairing Masterclass will be held exclusively for the media
and select members of the trade. Award-winning author of Asian Palate and Master of Wine, Jeannie Cho Lee,
will lead this session on the marriage of Italian wine with Asian flavours.

The first session of the Grand Tasting will be reserved for the trade. This walk-around tasting of the top wines
from Grandi Marchi’s member wineries is a rare occasion and will offer the opportunity to explore the
diversity of styles and exemplary wines from throughout Italy. From 6pm onwards, the invitation will be
extended to Hong Kong wine lovers and connoisseurs.

This first-ever Grandi Marchi Grand Tasting in Hong Kong follows the success of Italian wine sales
throughout Asia. Piero Antinori, President of the Istituto Grandi Marchi said, “The next global challenge for
Italian wineries is not to be considered only “ethnic” linked to Italian cuisine but to show International
consumers the vast potential of matching our wide variety of wines with various local cuisines in particular
those in countries which are new to wine consumption. Hong Kong being one of the most important markets
in Asia with such well educated food and wine consumers was therefore an obvious choice for our forthcoming
tour in Asia. “

There is no admission fee for the Grandi Marchi Event. However, RSVP is essential and all interested
media and friends are encouraged to contact us for further details at events@asianpalate.com.
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T e (B A Y — i f%@r - Grandi Marchi HY¢ &5 - Marchesi Antinori (Tuscany), Biondi Santi
S.p.a (Tuscany), Ca del Bosco (Lombardy), Carpene Malvolti (Veneto), Michele Chiarlo (Piedmont),
Donnafugata (Sicily), Ambrogio e Giovanni Folonari (Tuscany), Jermann (Friuli), Alois Lagader (Alto Adige),
Lungarotti (Umbria), Masi (Veneto), Mastroberardino (Campania), Pio Cesare (Piedmont), Rivera (Apuglia),
Umani Ronchi (Marches), Tasca D’Almerita (Sicily), Tenuta San Guido (Tuscany).
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For more information, please contact:
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Ms Crystal Lee Zmd5/NH

Asian Palate

Hong Kong

Tel: (852) 2815 2908

Fax: (852) 2815 2013

Email: events@asianpalate.com

Istituto Grandi Marchi, the Institute of Fine Italian Wines, consists of the following 17 members:
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Marchesi Antinori Biondi Santi S.p.a Ca del Bosco
Carpené Malvolti Michele Chiarlo Donnafugata
Ambrogio e Giovanni Folonari Jermann Alois Lagader
Lungarotti Masi Mastroberardino
Pio Cesare Rivera Umani Ronchi
Tasca D’Almerita Tenuta San Guido
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About the Grandi Marchi

The Institute of Fine Italian Wines - Premium Brands is the result of the determination and enthusiasm of
some of the most important Italian wineries to promote the culture and commercialisation of Italian high
quality wine on world markets. It unites families and brands which characterise the Italian wine-making
tradition - each one extremely innovative yet highly representative of the production of their region.

Each winery member is defined by the high standards of its products and brand image at national and
international levels. They are families and brands which encapsulate the identity of Italian wine which is
synonymous with quality and style throughout the world. The member wineries strongly adhere to tradition
whilst constantly updating their style and production methods to meet the needs of evolving markets.

The aims of the Institute includes giving direction and incisiveness to the development of quality Italian wine
and to the brands which express this on world markets; organising and developing training and educational
activities contributing to the promotion of Italian wine culture in the world; being a recognized authority and
reference point for high quality Italian wine.
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About Jeannie Cho Lee MW

Regarded as one of Asia’s preeminent authorities on wine, Jeannie Cho Lee was the first Asian to be awarded
the Master of Wine (MW) title in 2008. Jeannie’s first book Asian Palate which highlights the increasingly
prominent role of wine in the dining experiences across Asia recently won the prestigious “Best Food & Wine
Pairing Book in the World” from Gourmand Awards in Paris. Jeannie is Founder of AsianPalate.com, a
website that celebrates authentic Asian cuisine and wine together. The site contains thousands of wine ratings
and reviews by Jeannie as well as a comprehensive Asian food and wine pairing guide.

Jeannie is currently a Singapore Airline’s Wine Consultant, involved in selecting all the wines served on all
routes. Jeannie’s commitment to education led her to co-found The Fine Wine School in Hong Kong with
Berry Bros & Rudd. Jeannie is a Certified Educator from UK’s Wine & Spirits Education Trust and a Certified
Wine Educator (CWE) from the US Society of Wine Educators.

Jeannie contributes regularly to renowned wine magazines such as Decanter, Wine Spectator and Revue du
Vin and also pens several wine columns which appears weekly in the South China Morning Post (Hong Kong)
and in China Business News (China) and monthly in Decanter Taiwan and Noblesse Korea. Jeannie consults
and reports on market trends, lectures at various Institute of Masters of Wine seminars and judges in
international wine competitions. Recently, Jeannie was appointed as the face person behind a newly launched
eye serum from Estee Lauder.
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